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For the Romans who named the
Mediterranean Sea it was the “centre of the
world”, and outside of north America little has
changed. Today the Mediterranean is still the
most important link between the developed
economy of Europe, the Middle East and the
developing economies in north and south
Africa. It is part of the route from India to
western Europe, the shortest link from
southern Asia to its oldest trading partners. If
we know now that, geographically, the
Mediterranean is a small, shallow sea, its
status as a conduit for trade is barely less
important than it was 2,000 years ago.

The telecommunications routes across the

Around the Med

WITH SO MUCH TRAFFIC CROSSING THE MEDITERRANEAN TO AND FROM THE MIDDLE EAST, AFRICA AND
ASIA-PACIFIC, AND REGULAR CABLE CUTS, CARRIERS NEED ALTERNATIVE ROUTES. TIM PHILLIPS REPORTS

Mediterranean, are important but — as we learned by the cable breaks of 2008 —
strategically weak. It's not hard to see why: almost all of the capacity across the
Mediterranean travels along a route from the mouth of the Suez Canal to Sicily or
Marseilles. Planned new cables systems track this direct route.

It's unavoidable, says Jonathan Wright, director of wholesale products at Interoute.
“It's a problem but there are not many ways to solve it. The problems that we have
had are partly because the three cables that were severed in the Mediterranean were
only 10 miles apart - but rerouting creates huge problems with latency. So when you
look at the plans for new cables, they tend to follow the same routes. It's the nature
of the beast,” he says. “The only way around this is to take a terrestrial route around
north Africa, or through Turkey, and both have a lot of practical problems.”

TERRESTRIAL SOLUTION?
Interoute is building east from Europe, into Bulgaria and eventually through Turkey to
link with carriers in Asia and the Middle East. Wright sees this as the eventual solution
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